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One-stop Nepal Export Trade Service




Kathmandu (Nepal) International Import Expo
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Exhibitors’” products gain direct access to Nepal and South Asian
markets, expanding sales channels and achieving precise
matchmaking with local distributors and buyers. Supported by
Nepal's all-media promotion matrix and a permanent commercial
office in Kathmandu.
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Warehousing bases are established at Gyirong Port and Zhangmu Port,
with a transport time of only 4 hours to Kathmandu. Underwritten by

the People's Insurance Company of China (PICC), ensuring safety and
peace of mind.
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Permanent Exhibition Hall in the Port City
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Permanent exhibition halls at Gyirong Port and Zhangmu Port are

available for Nepalese merchants to select goods with efficient daily
customs clearance.
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One-stop China-Nepal Export Trade Service
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The Organizing Committee can provide enterprises with all relevant
daily services including export declaration, transportation, customs
clearance, visa processing and translation.
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Kathmandu (Nepal) International
Import Expo
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China Trade Mall, Kathmandu
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After the exhibition, the Organizing Committee will select a site in
Kathmandu, the capital of Nepal, to build a China Trade Mall for Chinese
enterprises.it will not only serve local wholesalers and retailers in Nepal,
butalso reach buyersin neighboring South Asian countries.
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China-Nepal Cross-border E-commerce Platform
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The organizing committee will build a China-Nepal cross-border
e-commerce platform targeting the Nepalese market. Exhibiting
enterprises may enter and use the platform free of charge to meet
their small and medium-sized import and export business needs.
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Financial Services for Export Enterprises

SINSFIFITH A AR HRR BIRE T ERS.
A number of banking institutions will be introduced to provide
enterprises with financing, cross-border settlement and other
services.
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1. Policy Guidance

“Recommendations of the Central Committee of the Communist Party of China on Formulating the

15th Five-Year Plan for National Economic and Social Development”It is proposed that:

Promote the innovative development of trade. Improve the quality and efficiency of foreign trade, and accelerate the building of a
strong trading nation. Advance market diversification and the integration of domestic and foreign trade, upgrade the trade in goods,
expand trade in intermediate goods and green trade, and promote the balanced development of imports and exports. Vigorously
develop trade in services, encourage service exports, improve the negative list management system for cross-border trade in services,
and raise the standardization level of trade in services. Develop digital trade through innovation, and steadily expand opening-up in the
digital sector. Enhance the functions of trade promotion platforms, and support the development of new forms and models of business
such as cross-border e-commerce. Improve the mechanisms for export control and security review.

High-Quality Joint Construction of the Belt and Road. Strengthen strategic alignment with co-building countries and enhance the
overall planning and management of cooperation programs. Deepen the "hard connectivity" of infrastructure, the "soft connectivity" of
rules and standards, and the "people-to-people connectivity" with the peoples of co-building countries. Improve the layout of a multi-di-
mensional connectivity network, and promote the construction of major landmark projects and small yet high-impact livelihood projects
in a coordinated manner. Raise the development level of China-Europe (Asia) freight trains. Accelerate the construction of the New
Western Land-Sea Corridor. Deepen practical cooperation in trade, investment, industries, culture and people-to-people exchanges, and
expand new horizons for cooperation in such fields as green development, artificial intelligence, digital economy, public health, tourism
and agriculture. Improve a diversified, sustainable and risk-controllable investment and financing system. Strengthen the protection of

overseas interests.

CCPIT: Strongly Support Chinese Enterprises in Participating in and Holding Overseas Exhibitions
On January 28, 2026, the China Council for the Promotion of International Trade (CCPIT) held its regular press conference for
January. At the conference, Wang Wenshuai, spokesperson of CCPIT, stated that 2026 marks the first year of the 15th Five-Year Plan
period. The recently concluded National Conference on Trade Promotion has laid out arrangements for the work of the whole year.
According to Wang Wenshuai, in terms of expanding high-level opening-up, CCPIT will organize business events including the APEC
CEO Summit to the highest standards with the strictest requirements, delivering tangible outcomes for the APEC "China Year". It will
continue to carry out the nationwide "Thousands of Trade Promotion Groups Going Global" campaign, strongly support Chinese
enterprises in participating in and holding exhibitions overseas, and deepen business exchanges and cooperation under the Belt and
Road Initiative.
CCPIT will further enhance the functions of the special task force serving foreign-invested enterprises to improve service and support
for foreign investment. It will make good use of the special working mechanism for enterprises "going global" and pool strengths from all

sides to provide high-quality comprehensive services for enterprises expanding into international markets.
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Policy Support and Exhibition Benefits

This exhibition will actively align with national and local policies concerning industrial support, exhibition subsidies, and business
promotion, providing eligible exhibitors with policy consultation and application assistance.

Qualified enterprises may apply for policy support including booth fee subsidies, exhibit transportation subsidies, and marketing
promotion support.

The specific support policies shall be subject to the latest official documents and review results issued by the competent govern-
ment authorities. The organizing committee will provide professional assistance throughout the process, enabling enterprises to explore
markets with low costs and high efficiency.
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2026 Policy Subsidy Reference for Overseas Non-Priority Exhibitions by All Provinces of China

wiy / EikTS AsEL ) R LT (/57T) KRR
Province / Municipality Subsidy Ratio Maximum Subsidy per Booth Special Notes
(10,000 RMB)
= SELERE RIS
1 b’?‘ Beijing 50%-70% 5 Including partofthae ;Ezglﬁfatiffggﬁnsponation costs
N . FR/ MR RS
K2 Tanjin 50%-60% 3 SMEs sha}l-[be given plziority
AL Hese 50% 2.5 = Wk, K= i

Priority given to equipment, steel, and agricultural products

WPE  shanxi 50% 3 REERAR

Exhibitions organized as key / priority events are not included

= RE 7 mn, FE PSR
|7\] E3 E Inner Mongolia 50% 2 Preference given to agricultural and livestock products,
and equipment manufacturing

T LisoNi %-709 REFEREERS 10%
LT pacg 50%~70% 3 Dalian: Up to 70% subsidy for non-key exhibitions
= . 9 BRSPS EHT
= M( Il 50% 2.5 Focus on supporting automobiles and chemicals
. K= m MBS
7:271 HelonglJiang 50% 2.5 Priority given to ag\ricultural products and

mechanical & electrical products

e Bl FEE 70%, AjdbsiE. B2

t?ﬂ ShangHai 50%-60% Key industries: subsidy increased to 70%, covering transportation
g

and booth construction

s 0700 N T3, I R

L7 e 50%-70% 5 Higher ceilings apply to Suzhou, Wuxi and Nanjing

NP . 9%-600 BN TR AT & DN T RS

A:ﬁ’I Zheliang 50%-60% 3 Municipal subsidies can be stacked in Hangzhou and Ningbo

; AR+ mESRE, SR IAERMET
ﬁ?ﬁé& AnHui 50% 3 Provincial, municipal and courity—level ovlerall coordination;
priority given to photovoltaic and auto parts industries.

'?EE FuJian 50% 2.5 RCEP, “—%—Eﬁ” T‘Eﬁﬂtﬁjﬁﬂ

Preference given to RCEP and "Belt and Road" markets

U-I?J:\ ShanDong 50%-60% 2 ¥ﬁ\’\_<$i% 70%

70% for emerging markets

. M&. ki BFERME
pANi:] JiangXi 50% 2 Priority giveF\ to cerar\nics, perman‘_ém magnets,
and electronic information




N 1 e .
H1 | Eik AL ) e G KR
Province / Municipality Subsidy Ratio ELIUTD ST (2 1280 Special Notes
(10,000 RMB)
At A2 a3 =Y L E
ﬂrzﬁ HeNan 50% 3 . ) K%%Jl@.\ ?ED\ I_\:EE1 )\?‘I'
reference given to equipment manufacturing, food and auto parts
. 2T EE, BT SEHIR
ﬁg:l lf, HuBei 50% 3 Coverage across all industries; independent exhibitors are
all eligible to apply
: il er FFE 80%
§ 0/ - 0,
i ﬁ R 50%-70% 5 County enterprises can be subsidized up to 80%.
IMITERAL BR= e SNk
f"?‘E GuangDong 50% 3 9 i standard booth; ml,micipal subsidie.?:an be stacked
in the Pearl River Delta
- =i TR B
75&1}” ShenZhen 50%-70% 5 High-tech and‘:'l'Spec\ialized, Sophisticated, Unique, and Novel"
enterprises are eligible for higher subsidies
. 0 R E3.RCEP migfiLif:
I8 Guangx 50% 2.5 Priority given to ASEAN and RCEP markets
3 HRE EFEFS BIR B
/’5@ HaiNan 50%-60% 3 PrefereJnce gi&e/n tol freejt:rgdle\ports, marine ecor;omy,
and cross-border e-commerce
= 3 >
N
EEE ChongQing 50% 3 Priority given tz/) automobilés &:motorcycles, electronics and
equipment manufacturing
N Fata. AR Mzt
791 SiChuan 50% 3 Preference given to Western Development markets and
Southeast Asian markets
= . 0 BB e Em. iR
ml}\l\l Guizhou 50% 2.5 Liquor,\specialty food,;ew energy
_ , AL, R E S
E@ Yunian 50% 2.5 Focuson suppor\ting South Asia and Southeast Asia
BRI, SR
ﬁﬁ XiZang 50% 3 Characteristic agricutturalan&animalhusbandry products,
cultural and tourism products
. , 0 o EEHS EREGEMNIE
B%ﬁ ShanXi 50% 3 Priority given to equipment manufacturing, commercial vehicles and
building materials
9 Al W Ga. TR
-Erl_;ﬁ Gansu 50% 2.5 New materials, ag?icultural prgducts, new energy
. FERW ML
58 QingHai 50% 2.5 Characteristic agriculturé and animal husbandry,
salt lake chemical industry
e - 0 12, AE B, ik
TE NingXia 50% 2.5 Wolfbe;ry, wine, ne?/v materials
= FRAL, FR RIS SRR AR
¥ﬁ5§ XinJiang 50% 3 Preference gi\?en to routes of the Centrall Asia and
China-Europe Railway Express

G BEHMEEER LA 2 BT SR AL E 9 /)

Note: The specific subsidy policies shall be subject to the latest regulations of the local government.
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2. Market Background

In recent years, many domestic industries have been mired in involution, with increasingly fierce market competition. Enterprises
are facing a complex development situation, even reaching a critical juncture where competition determines not only victory or defeat
but also survival.

"Involution" has become a dilemma that Chinese enterprises can hardly break free from yet must face squarely: serious overstocking
of products and enormous survival pressure. An increasing number of enterprises have turned their attention to overseas markets. To
some extent, such global expansion is a "forced move" driven by domestic involution.

However, enterprises going global, especially micro, small and medium-sized enterprises, still encounter numerous difficulties in the
process of "going global", mainly including laws and regulations, cultural adaptation, market information, political security, talent
shortage, supply chain management and other aspects.

The 2026 "Belt and Road" China-Nepal Economic and Trade Fair, together with its extended sectors: port warehousing, permanent
port exhibition halls, one-stop China-Nepal export trade services, China Trade Mall in Kathmandu, China-Nepal cross-border

e-commerce platform, and financial services for export enterprises, enables domestic enterprises to directly access the Nepalese market

without detours, and contributes to the high-quality joint development of the "Belt and Road Initiative".

2026 Belt and Road China-Nepal
Economic and Trade Expo
Exhibitors’ products gain direct access to
Nepal and South Asian markets, expand-
ing sales channels and achieving precise
matchmaking with local distributors and
buyers. Supported by Nepal's all-media
promotion matrix and a permanent

commercial office in Kathmandu.

Port Warehousing
Warehousing bases are established at
Gyirong Port and Zhangmu Port, with a
transport time of only 4 hours to Kathman-
du. Underwritten by the People's Insurance
Company of China (PICC), ensuring safety
and peace of mind.

Permanent Exhibition Hall
in the Port City

Permanent exhibition halls at Gyirong
Port and Zhangmu Port are available for
Nepalese merchants to select goods with
efficient daily customs clearance.

One-stop China-Nepal Export
Trade Service
The Organizing Committee can provide
enterprises with all relevant daily services
including export declaration, transporta-
tion, customs clearance, visa processing
and translation.

2026 Belt and Road China-Nepal
Economic and Trade Expo

China Trade Mall, Kathmandu

After the exhibition, the Organizing Commit-
tee will select asite in Kathmandu, the capital
of Nepal, to build a China Trade Mall for
Chinese enterprises.It will not only serve local
wholesalers and retailers in Nepal, but also
reach buyers in neighboring South Asian
countries.

China-Nepal Cross-border
E-commerce Platform

The organizing committee will build a
China-Nepal cross-border e-commerce
platform targeting the Nepalese market.
Exhibiting enterprises may enter and use
the platform free of charge to meet their
small and medium-sized import and
export business needs.

Financial Services for Export Enterprises

A number of banking institutions will be
introduced to provide enterprises with
financing, cross-border settlement and
other services.
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Nepal is a landlocked country in South Asia, located at the southern foot of the Himalayas and bordering China to the north. Its
capital is Kathmandu, with a land area of approximately 147,000 square kilometers and a population of around 42 million. The country is
divided into 7 federal provinces and is home to more than 130 ethnic groups.

Nepal boasts an extreme altitude range, stretching from tropical plains at 80 meters above sea level to snow-capped mountains over
8,000 meters high, forming a magnificent panorama of the Himalayas, including 12 peaks exceeding 8,000 meters such as Mount Qomol-
angma. The territory features diverse landscapes including tropical rainforests, snow mountains, canyons, lakes and glaciers. For
instance, the combination of lakeside scenery and snow mountain reflections at Phewa Lake in Pokhara creates a visually stunning
natural picture. This geographical diversity underpins a wide range of outdoor activities, including trekking, mountaineering, rock
climbing, rafting and paragliding, making Nepal a paradise for adventure sports and a world-famous tourist destination.

Nepal's industrial sector started late, with a small scale and low level of mechanization. Most manufactured industrial products rely
on imports. Its main industrial products include textiles, home appliances, instruments and meters, daily necessities, wooden products,
leather goods, non-metallic mineral products, iron and steel, food and beverages. At present, China is Nepal's second largest trading
partner. As an important cooperative partner of the Belt and Road Initiative, Nepal serves as a vital hub connecting South Asia and
Southeast Asia, boasting abundant natural resources and enormous potential for economic development.
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4. Overview of the 2026 Belt and Road China-Nepal Economic and Trade Expo

( \D éﬂéﬂ*ﬂ*"g/OrganizationalStructure )

$§ § # (i / Guiding Organization

HRE 3 B 3 /R A 1B/ Chinese Embassy in Nepal
2 A /R ¥ F [E K fEIE/Embassy of Nepalin China

¥ 7» 8 i / Organizer

BiAREREL S 5 = /Chinese Business Association in Nepal
fEh/R M 8 B #hh < /Nepal Arneko Association

B AR EFLE A% /Nepal Overseas Chinese Association

il 71 B {if / Co-organizer

e B/RLE B & < /Federation of Nepalese Chambers of Commerce and Industry
& A’/RE = /Nepal Chamber of Commerce
fER/RAmE I /Nepal Chinese Enterprises Association

o B B iR 1) 22 / China-Nepal Media Association

5 31 X #¥ B (i / Special Supporting Organization

FTEERARCIVHREREREHESBAHENREGES RS D =/Food and Drug International Cooperation & Trade Branch,
China Association for Quality and Safety Promotion of Food and Drug Enterprises

BB XX 46 32 Rty / China-Nepal Cultural Exchange Center

# 7 B {ii /| Organized by

Ll (ER) EfRzRBRRERAH
Yishang Silk Road (Beijing) International Convention and Exhibition Technology Co., Ltd.

1% & £ 5 /| Media Support

FREHYAECMG #HEH BIENME ARN FEXN
REM XA FEAREN REMN  FR I
EHFZ HE MR
CMG (CCTV) Xinhua. News Agency. South Asia View. People's Daily Online
Qianlong Web. China.org.cn. Guangming Online. China Tibet Online

ifeng.com. Sina. Tencent. iQIYl. Douyin. Youku



2) B =B8]/ Exhibition Time )

&k & B 8 20265F1086H Check-in Time: October 6, 2026
B E: 20265F10H68H—10A7H Booth Setup Time: October 6-7, 2026
A = B [8: 2026%1088H—10810H Conference Time: October 8-10, 2026
E=pi:an NI 2026E10811H—10812H | Post-event Excursion Time: October 11-12, 2026

2026F B H/REFET (10.11-10.25) 510.8-10. 10N E S B TLEHR I, AN R A+ ERRE+TTHER
NEEAN, EeFRAREUNEREEESNR. N T2EE.aEE. SERMS, ERIESBART T =RAE
B NISMENEEE SR,

The 2026 Nepal Dashain Festival (October 11-25) coincides seamlessly with the exhibition period (October 8-10), forming a perfect
closed loop: pre-festival promotion, centralized procurement, and festive consumption boom.This is the most certain golden consump-
tion period of the whole year.For exhibitors, brands and retailers, it is also a golden window to seize the Nepalese market, boost sales and
build brand awareness.

3 j('%‘ﬂﬂ,‘.f“/Venue of the Conference )

) TN =B = AN = K- () R R k-
B MERBERESRO
Bhrikutimandap Exhibition Hall (BEH) , i F B R/REEINFEFHE T 0, B R HRINEHBHH—EE R
WIE, AlRNEHHEE 17, tine B/ RERNBYHLCity Center, EBRERAEMRINZSRE, BiAKH
TE, RBEMN, AZRENRREHRT BRFZ G- BEXKAEESRUNEHE VSR, REBRRARENZSLRENE
A SERh IR AR I F

Bhrikutimandap Exhibition Hall (BEH), located in the heart of Kathmandu, the capital of Nepal, is a renowned exhibition hall in
Kathmandu. It faces the Kathmandu Durbar Square to the west and City Center, Nepal's largest shopping mall, to the north. It is situated
5 kilometers away from Tribhuvan International Airport, boasting well-equipped surrounding facilities and convenient transportation,

=2

providing convenient conditions for exhibitors and visitors. The exhibition area features numerous booths for enterprises to participate
in exhibitions, making it an ideal venue for hosting various exhibitions and business events in Nepal.

C=AT

presemes

{".\: napo
‘-?‘J EXPO 2
==y

= 2128 Seplecber, 2022

B | T T — -

i 11 s 1 £ sy




. ARY
cvalilgermany.com

2 KITCHEN &

RIERGTEE

Overall Floor Plan of the Exhibition Hall
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Booth Floor Plan
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2026 Kathmandu (Nepal) International Import Expo (Hall A & Hall B)
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Post-event Excursions
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Nepal Dashain Festival
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Durbar Square
(Royal Palace Square)
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Monkey Temple
(Swayambhunath Temple)
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@ & SR SE R /Exhibition Scope )
(1) ZXFEB28 /Household Appliances

AR ST KRG EBIR R OB = SUNFIR. BRIERE. A TRk AL BB XU . BBER ST ;

TV sets, washing machines, refrigerators, rice cookers, microwave ovens, air fryers, electric ovens, sweeping robots, water dispensers,
electric fans, air conditioners, electric heaters, etc.

(2) PIMEBS /outdoor Sports

MRSE L BELR, B L FES LK KT KT OB ORRAR . RE B ZR RECCORMIZE. T A HR. L an A M fik
BEBERAKNEESE,;

Tents, sleeping bags, mountaineering boots, hiking poles, ice axes, crampons, headlamps, paragliders, rafting boats, safety ropes, RECCO
detectors, avalanche radars, vital signs monitors, rescue equipment, camping cookware, testing equipment, etc.

(3) #MEBF= & /Digital Products

FH. FARER. 56 BT B BEFR AN BT REF;

Mobile phones, tablet computers, speakers, Bluetooth headsets, smart watches, drones, security cameras, etc.

(4) RESERZERH  /Auto and Motorcycle Parts

AERGROEG RS ETRENS CR+ER) ERERA B ERA EBREESHRIRE;

Traditional core auto parts, new energy vehicle special parts (three-electric system + supporting components), motorcycle parts, electric
vehicle parts, general accessories and maintenance equipment.

(5) BT L4 /Light Industry and Textiles

AREETRIE. KA LA R EERA B ZEE;
Apparel, hats and caps, bedding, luggage and leather goods, cloth dolls, etc.

(6) HE#EM /Hardware and Building Materials

[P DA GER IS Ml SLBIPFE KB BV BT, Bah 5 Fah TE. Tbiir A& & REF. iR
IIVE ST M KBRS

Kitchen and bathroom products, sanitary ware and hardware accessories, steel shovels, various protective gloves, glass and door-win-
dow machinery, construction machinery, electric and manual tools, site protective equipment, doors and windows & accessories, valves,
pipe fittings, nails and wire meshes, water heating equipment, etc.

(7) B@IKE /Food &Beverage

EHSR BRI BEM INTIEE. EREE AR AREERIEL B8 SRR BRL EERm;
Fast-moving snacks, candies, prepared food ingredients, processing equipment, food packaging, condiments, non-alcoholic beverages,
sauces, frozen food, raw materials, halal food.

(8) £EHA /Daily Necessities

BME.RAEFE MIm EXK BEFES.

Ceramics, tableware, tea sets, cosmetics, perfume, sanitary cleaning products, etc.



EBHRmEM:20000F K

FRERAL: RE3X3m, frfe - KF R 1K TS 248, TR EE. iR E R sk
(HMREWT:)

Exhibition Area: 20,000 square meters

Standard Booth: Size 3m X 3m, Standard configuration: 1 long table, 2 folding chairs, fascia sign, power strip, international travel adapter.
(Renderings as below:)
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Metnng,

FRERAL: R3X6m, iRE: KER 1K 2 I BH2E* 2. 1B EE * 2. #HER * 2. E R FF i iE L 2
(MREWT:)

Standard Booth: Size 3m X 6m,Standard configuration:2 long tables, 4 folding chairs, 2 fascia sign panels, 2 power strips, 2 international
travel adapters.
(Renderings as below:)
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(\@ E,H\H‘;Eﬁb/Concurrent Events )

(1) 2026miE#HR (B:AR) EfR#OFNEARERN
(1) Opening Ceremony of 2026 Kathmandu (Nepal) International Import Expo

(2) HEREBEE1FILIE (XitiR)
F AEAHR ——H R SRESERIE
E L ESEeMBEERXE, BUT+IER+EENER
2O @ “—H—I8" BRESFRE
@ BRRRHEIR BERAF 57K
O FeEiREE (A / #ik / OF) BIRS B2 EFK
ZRER PRENSE. BE / EEAE. THKEGREFE. TUREXATA
B R MBEL. AIFETRES

(2) China-Nepal Economic and Trade Cooperation Forum (Main Forum)
Theme: Mutual Benefit and Win-Win Cooperation — New Opportunities for High-Quality "Belt and Road" Cooperation
Position: The highest-level policy dialogue of the expo, featuring top-level exchanges among governments, business communities and
think tanks
Core Topics:( New opportunities for high-quality "Belt and Road" cooperation
@ Nepal’ sinvestment environment, policy dividends and market opening-up
3 Construction of China-Nepal cross-border corridors (road / railway / ports) and trade facilitation
Participants: Senior government officials of China and Nepal, Chinese and Nepalese ambassadors, presidents of federations of
chambers of commerce, and leaders of major industry enterprises

Expected Outcomes: Project signing and signing of memorandums of cooperation

() FuhilkEERRICIE (531817)

F  BUNME-EKME — WaEF/ IR TG

2O O AR AEKERS RN e A
@ FRRARZEFL IR MR BXEERKIE
G BREES& RS U NEIERARERE
@ duhi VRS (SR RIS KL IREE

B R O itRER N EER AR MBI TG
@ it AR NEIREIRESR KRS E1FS
® fep—Ht/NEIT 8. RIBS . Z RN
@ KR EN TR /bl B BIHEAF

(3) SME Cooperation and Development Forum (Sub-Forum)
Theme: Small but Beautiful, United yet Strong — Empowering SMEs to Jointly Explore the South Asian Market
Core Topics:(@ Real situation of the Nepali market and business opportunities for SMEs
(@ China-Nepal trade facilitation: practical operation of customs declaration, logistics, customs clearance and - settlement
(3 Cross-border e-commerce and online channels: low-cost international expansion solutions for SMEs
@ Financing, credit insurance and risk protection for SMEs
Expected Outcomes: @ Enable Chinese SMEs to understand the Nepali and South Asian markets
@ Help Nepali SMEs find Chinese supplies, technologies and partners
® Facilitate a number of small orders, agency cooperation and distribution authorization

@ Establish a long-term and stable mutual assistance and docking mechanism for Chinese and Nepali SMEs
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(4) China-Nepal Digital Economy and Cross-border E-commerce Forum (Sub-Forum)
Theme: Digital Empowerment - E-commerce Globalization — A New Ecosystem for China-Nepal Digital Trade
Core Topics: M Cooperation between Nepal’ s digital infrastructure (optical fiber, data centers, mobile payment) and Chinese technologies
(@ Development of China-Nepal cross-border e-commerce platforms, logistics and customs clearance, as well as payment and settlement
(3 Promotion of Chinese small commodities in the Nepali market
@ Cooperation in digital talent training, Al application and digital governance

Expected Outcomes:Cooperation in building cross-border e-commerce platforms and incubation of live-streaming e-commerce
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(5) China-Nepal Enterprise Procurement Matching Conference

Supply and demand release, precise matching, one-to-one negotiation and discussion
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5. Fee Standards

IiJli B (Item) ﬁm (Cost) §i$(Remarks)
WFF O :4356070/9FK, & BIUIMEREE
Frig 428007%/95F K HRED B HhEL 1218 35YAT 11220V RE B IR AR
Raw Space 42,800 RMB /9 sqm Double-side open booth: 43,560 RMB/9 sqm, including standard booth construction.
Standard configuration: fascia board, carpet, 1 table, 2 chairs, 3 spotlights, 1 220V power
Eﬁi ﬁ socket, waste bin
Booth Fee
36mitetl, A A RAEE
Sty 280055/ K EOE U, Rl BTIIHER, A ERARAEARE
Standard 2,800 RMB /sqm Minimum rental area: 36 sqm, excluding booth construction.
Booth ’ Configuration: Empty space only. Enterprises may design and construct the booth by
themselves, or entrust the Expo Organizing Committee with booth construction.

e BNERECAMNERBEEERE. =8, R BSFEZX.
HitREER wE (ERREIA) IR SHE (BhAZIRIR78007T/ AULER)
Local accom-
modation and
meals expenses

Free of charge (1 person per enterprise Including 7-day four-star hotel accommodation in Kathmandu, three meals per day,
eligible for free visa) insurance, business car transfers, sightseeing tickets, tour guide service, etc. (Additional
persons will be charged at 7,800 RMB per person)
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Free of charge (1 person per enterprise
Business Visa Fee AgA (Lp p( P Fees for additional personnel will be charged based on actual expenses incurred
eligible for free visa)
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Chengdu-Kathmandu round trip Kunming-Kathmandu round trip

Guangzhou-Kathmandu round trip

International air- Charged according to actual expenses or
fare expenses arranged by oneself.
(Approx. ¥5,000 per person for round trip)
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Free Value-added Services

Free assistance with business visa applications for eligible exhibitors, plus policy consultation and subsidy application support.

20 cubic meters of storage space at the port warehousing base, managed by a dedicated person assigned by the Expo Organizing Committee.
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6. Five Complimentary Supporting Services of the Conference
1
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The Conference Organizing Committee has established warehousing bases at Gyirong Port and Zhangmu Port. It only takes 4 hours
for transportation to Kathmandu, the capital of Nepal. The bases are under the dedicated management of professionals and insured by
People's Insurance Company of China (PICC), ensuring complete security.

Each participating enterprise can enjoy 20 cubic meters of complimentary warehousing space for storing goods ready for export.
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The Conference Organizing Committee has set up exhibition halls at Gyirong Port and Zhangmu Port, which are open for Nepalese
merchants to select and purchase goods when they go through customs on a daily basis. Each participating enterprise will be entitled to
a complimentary product display area, which is operated and managed uniformly by the professional staff of the Conference Organizing
Committee.

In the meantime, based on the details of the exhibits, the Conference Organizing Committee will conduct regular targeted invitations

for Nepalese merchants. Purchase intentions will be communicated to the enterprises in a timely manner, and arrangements will be
made for both suppliers and buyers to conduct negotiations and sign contracts.
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The Organizing Committee plans to select a site in Kathmandu, the capital of Nepal, to build a China Trade City for participating enterprises
to settle in. It will not only serve wholesalers and retailers in Nepal, but also cover buyers from neighboring South Asian countries.
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The Organizing Committee plans to select a site in Kathmandu, the capital of Nepal, to build a China Trade City for participating
enterprises to settle in. It will not only serve wholesalers and retailers in Nepal, but also cover buyers from neighboring South Asian countries.

—uhxAR e %%HE%/One-stop export trade service for China and Nepal
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The Organizing Committee will build a China-Nepal cross-border e-commerce platform targeting the Nepali market. Participating
enterprises may enter the platform free of charge to meet their small and medium-sized import and export business needs.

@ HA ﬁﬂ@%ﬁﬁ&%ﬁinancial Services for Export-Oriented Enterprises
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In collaboration with multiple financial institutions including Bank of China, Industrial and Commercial Bank of China, China
Merchants Bank and China CITIC Bank, the Conference Organizing Committee will offer participating enterprises a variety of foreign trade

financial services such as cross-border settlement, foreign exchange account management, exchange rate risk management and export
financing.
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7. Expo Advertising Cooperation
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1.Title Sponsorship: 800,000 RMB

2026 “—H—ig HE-BARERERES

2026 Belt and Road China-Nepal Economic and Trade Expo
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2026 Kathmandu (Nepal) International Import Expo
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Title Sponsorship Benefits:
(1)The sponsoring enterprise shall be the exclusive title sponsor of the event.
(2)One unique special-decorated booth at the most prominent location in the exhibition venue.
(3)The organizing committee shall cover transportation, accommodation and sightseeing expenses for up to 4 representatives of the
sponsoring enterprise.
(4)Invite representatives of Party A to deliver a speech at the opening ceremony and take a group photo with the Chinese Ambassa-
dor to Nepal and Nepali dignitaries.
(5)Arrange a gift-exchange session between the sponsoring enterprise and Nepali representatives at the opening ceremony.
(6)One concurrent event during the conference, in the form of a sub-forum or promotion conference, with a duration of 3 hours.

(7)The sponsoring enterprise’ s information shall be displayed at prominent positions on invitation letters, admission badges and

peripheral exhibition boards of the conference.
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2. Invitation & Admission Badge Advertising: RMB 100,000

Total circulation: about 40,000 copies, featuring sponsor’ s information
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2026 Kathmandu (Nepal) International Import Expo
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2026 Kathmandu (Nepal) International Import Expo
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3. Opening Ceremony Stage Display Advertisement: RMB 40,000 per hour

The opening ceremony stage and large screen are available for the sponsor’ s product presentation and display.
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2026 Kathmandu (Nepal) International Import Expo
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4. Exhibition Board Advertisement at the Main Entrance: RMB 5,000 per piece
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2026 Kathmandu (Nepal) International Import Expo
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(5) Bia/RiESh< (Arniko Society)
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8. Invitation of Professional Visitors

(1) Embassy of the People's Republic of China in Nepal

(2) Federation of Nepalese Chambers of Commerce and Industry (FNCCI)

Founded in 1961, it is the supreme representative and umbrella organization of Nepal’ s private sector, serving as a bridge between
the government and international institutions.

Scale: Including 130 local chambers of commerce, 142 industry associations, 1,893 enterprise members, 20 bilateral chambers of
commerce (including 8 observers), with 7 provincial chapters.

Functions: Policy advocacy, business promotion, trade facilitation, training and consultation, dispute coordination, organization of
exhibitions and business delegations.

(3) Nepal Chamber of Commerce (NCC)

Founded in 1952, it is Nepal’ s first national chamber of commerce, headquartered in Kathmandu.

Scale: More than 1,600 general members and 8,000 registered enterprises covering various sectors.

Functions: Providing commercial policy advice to the government, promoting trade and investment, organizing exhibitions and
business exchanges.

(4) Nepal-China Chamber of Commerce and Industry (NCCCI)

Founded in 1999.

Scale: 21 executive members and a total of 850 member enterprises covering processing and manufacturing, import and export,
agriculture, tourism and other sectors, with specialized committees including export promotion and hydropower.

Functions: Promote China-Nepal trade and investment, organize mutual visits and exhibition participation, assist in resolving
commercial disputes, and provide policy consultation.

(5) Arniko Society (Nepal)

Founded in 1981 in Kathmandu, it is a non-governmental, non-profit civil organization friendly to China.

Scale:About 500 members, mostly Chinese-educated graduates including engineers and medical professionals.

Functions:China-Nepal Education Cooperation: Organizing China education exhibitions, matching Chinese universities with
Nepalese students, promoting study in China and university-to-university cooperation, with more than 40 students sent to universities
including Beijing University of Posts and Telecommunications;Cultural Exchanges: Holding the Himalaya Forum and International
Seminar on Children’ s Literature, translating films and documents such as Journey to the West and The Belt and Road Initiative to
promote China-Nepal culture;Livelihood Services: Organizing free medical clinics, providing medical consultation for Chinese citizens in
Nepal, and supporting the development of local public health;Friendship Liaison: Signing memorandums of cooperation with Chinese
provincial people’ s associations for friendship, universities and social organizations, organizing exchange visits, and participating in
“Belt and Road” cultural and tourism promotion activities.

(6) Chinese Enterprises Association in Nepal

Establishment Date: The Nepal Association of Chinese Enterprises was initiated by Chinese enterprises engaged in legitimate
economic and trade activities in Nepal and duly registered in accordance with local laws on July 18, 2013.

Scale: As the influence of Chinese enterprises in Nepal keeps growing, the number of members has increased from 18 at its founding
to 72, covering infrastructure, energy, aviation, communications, logistics, building materials, hospitality, finance and other sectors.
Among the members, there are 39 central state-owned enterprises, 31 private enterprises and 2 non-profit organizations.

Functions: Abiding by the laws of Nepal and relevant policies and regulations of the Chinese government, the association is commit-
ted to boosting communication, exchanges and cooperation among member enterprises, safeguarding their legitimate rights and
interests, and advancing the sound development of China-Nepal economic and trade ties.

The association’ s development in Nepal features four highlights. First, extensive participation across diverse sectors. Its members
are widely engaged in infrastructure, energy, communications, manufacturing and other industries, making positive contributions to
Nepal’ s economic growth. Second, active fulfillment of social responsibilities. The association takes part in programs concerning
medical care, education, cultural exchanges and disaster relief, strengthening friendship between the two countries. Third, commitment
to win-win cooperation. Upholding the principle of extensive consultation, joint contribution and shared benefits, it deepens practical
cooperation with the Nepalese government and local enterprises. Fourth, integration into the Belt and Road Initiative, driving China-Ne-
pal economic and trade cooperation to reach new heights and expand into more fields.



In addition, the association regularly organizes special training sessions on fiscal & tax compliance and employee management
every year to help enterprises adapt to Nepal’ s business environment. It has established regular communication channels between
various industries and competent authorities, and protects the legitimate rights and interests of Chinese enterprises through industry
forums and seminars. The association releases annual business environment reports and social responsibility reports, and compiles
semi-annual and annual journals to timely alert members to operational risks and demonstrate the sense of responsibility of Chinese
enterprises. Given the generally friendly sentiment towards China across Nepal, the association may seek support from local political
parties, civil institutions and organizations for its members as appropriate.

(7) Nepal Overseas Chinese Association

Establishment Date: On May 16, 2019, Li Bo, Vice Chairman of the All-China Federation of Returned Overseas Chinese, led a delega-
tion to visit Nepal. During the trip, he met with representatives of overseas Chinese in Nepal, extending earnest expectations and offering
guiding suggestions on the establishment of an overseas Chinese community organization. With the vigorous promotion of the Consular
and Overseas Chinese Affairs Section of the Chinese Embassy in Nepal, under the leadership of the current President Jin Xiaodong,
representatives and key members of overseas Chinese held three preparatory meetings. The Nepal Overseas Chinese Association was
officially inaugurated on June 28, 2019.

Scale: On November 18,2022, the association completed all registration procedures with Nepal’ s NGO, NPO and Welfare Committee.
Itis so far the only legally registered overseas Chinese organization in Nepal.

Currently, the association has 36 governing units and a complete organizational structure: 1 President, 2 Executive Vice Presidents, 4
Vice Presidents, 1 Secretary-General, 2 Deputy Secretaries-General, 15 Executive Director Units, 10 Director Units and 1 Clerk. It boasts
more than 340 member entities and over 700 individual members, all being overseas Chinese from various provinces of China residing in
Nepal. Members are engaged in a wide range of sectors, including culture and education, media, tourism, trade, commercial investment,
logistics, manufacturing, construction engineering and more.

Functions: Riding on the opportunities brought by the Belt and Road Initiative, the Nepal Overseas Chinese Association was founded
amid the aspirations for China-Nepal people-to-people friendship and bond, with the care of the All-China Federation of Returned
Overseas Chinese and the guidance of the Chinese Embassy in Nepal. Its founding is an irresistible trend and the shared aspiration of all
overseas Chinese here, putting an end to the long-standing situation where overseas Chinese in Nepal had no formal community
organization. For a long time, overseas Chinese and Chinese citizens in Nepal lacked cohesion. The association now unites all overseas

Chinese compatriots, pools their strength and wisdom, and works together to seek common development.

(8) China-Nepal Media Friendship Association

Date of Establishment:The China-Nepal Media Friendship Association, initiated by prominent Nepali journalists and media
practitioners, was officially registered with the Nepali government on July 24, 2017. Its founding ceremony and the Belt and Road
Initiative seminar were held on August 3, 2017.

Scale:The association aims to provide a high-quality platform for strengthening people-to-people exchanges and media cooperation
between China and Nepal. Its members are mainly from news agencies including Nepal’ s national news agency and Nepal Television.

Functions:The establishment of the organization will greatly promote mutual communication, effectively conduct news and

communication work, and play a positive role in the development of bilateral relations.

(9) Society of Consulting Architects, Engineers and Firms of Nepal (SCAEF)

Date of Establishment:The Society of Consulting Architects, Engineers and Firms of Nepal (SCAEF) was founded on November 20,
1990.

Scale:lt brings together professional consulting firms in Nepal’ s architecture and engineering fields, covering planning, design,
supervision and other sectors. Its members range from small, medium and micro enterprises to institutions capable of implementing
international projects, promoting the standardized development of the industry.

Functions:To support national construction through professional services, safeguard the professional rights, interests and responsi-
bilities of the consulting industry, enhance the participation of Nepali consulting firms in domestic and international projects, and reduce

reliance on foreign consulting institutions.



(10) Nepal Association of Private Hospitals (NAPH)

Date of Establishment:Founded in 1990, it serves as a key bridge between Nepal’ s private healthcare sector, the government and
international organizations. It has long been committed to promoting the standardized development of private healthcare, improving
the quality of medical services and protecting the rights and interests of its members.

Scale:lt brings together private hospitals and high-end clinics of various scales across Nepal, covering general medical treatment,
specialized diagnosis and treatment, and other fields. Member institutions provide approximately 40% of medical services for the Nepali
people, with distinctive advantages especially in specialized treatment and high-end care.

Functions:To improve the quality and safety of private medical services, promote the optimization of industry policies, safeguard the
legitimate rights and interests of member institutions, facilitate public-private medical cooperation, and help enhance the equity and
accessibility of Nepal’ s healthcare system.

(11) Federation of Handicraft Associations of Nepal (FHAN)
Date of Establishment:Registered in 1972 under Nepal’ s Organization Registration Act as a non-profit organization, it is the represen-
tative body of Nepal’ s handicraft sector.

Scale:lt represents more than 900 manufacturing enterprises and around 15,000 artisans nationwide, covering cottage industries,
exporters, craftspeople, relevant entrepreneurs and associations. The core production areas are concentrated in the Kathmandu Valley,
with practitioners across the country.

Functions:To protect and promote handicrafts, enhance industrial competitiveness, expand domestic and international markets,
safeguard the interests of practitioners, and coordinate relations between the industry, government and non-governmental organiza-

tions

(12) Federation of Women Entrepreneurs' Associations of Nepal (FWEAN)

Date of Establishment: Registered as a non-profit organization in 2003, it serves as the national umbrella organization of WEAN
(founded in Lalitpurin 1989). According to 2024 data, it has 71 WEAN chapters across 7 provinces nationwide, with a presence in multiple
regions and its headquarters in Kathmandu.

Scale: It gathers more than 3,000 women entrepreneurs through its chapters, with over 100 institutions as direct members. These
include micro, small and medium enterprise owners and women entrepreneurs from various industries, forming a national network for
women’ s entrepreneurship.

Functions: With the vision of “Building the Nation through Socio-Economic Empowerment of Nepali Women”, it is committed to
inspiring and empowering women entrepreneurs, promoting an enabling entrepreneurship ecosystem, and enhancing women’s

participation in business decision-making and economic development.

(13) Federation of Nepalese Cottage and Small Industries (FNSCI)

Date of Establishment

Founded in 1990, it is a non-governmental, non-profit and non-partisan business membership organization. As the core representa-
tive of Nepal’s MCSIs sector, it covers 75 districts nationwide and serves as a key communication link between the government,
enterprises and international organizations.

Scale

It has about 35,000 ordinary members (including 11,000 women entrepreneurs) and is affiliated with 16 commodity associations. Its
members include micro workshops, cottage industries, small manufacturing and service enterprises, making it an important force for
employment and economic growth in Nepal.

Functions

To safeguard the rights and interests of MCSIs practitioners, improve their productivity and market competitiveness, foster an

entrepreneurial ecosystem, promote policy optimization, and support the sustainable development of the sector.
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9. Reference Retail Prices of Selected Commaodities in Nepal (Prices Converted to RMB)

EBARRXABRTESEMN
EEAZE 1 £92000-6000¥ 7KFEZE:£9900-12000% K4 :£9750-5500¥
=17:2250-6000¥ OB IF:£9400-750¥  EBIRER:£9150-500¥%
ERRAIF 1 £9200-600¥  EBAEFE:£91250-2000¥...

Reference Retail Prices of Household Appliances in Nepal

TVs: approx. ¥2,000-6,000 Refrigerators: approx. ¥900-12,000
Washing machines: approx. ¥750-5,500 Air conditioners: approx. ¥2,250-6,000
Microwave ovens: approx. ¥400-750 Rice cookers: approx. ¥150-500
Induction cookers: approx. ¥200-600 Electric ovens: approx. ¥1,250-2,000...

ERRFPIMNEHEESEMN
BEE £91780-3060¥ BE LK £9460-920¥% ME:£9900-2500¥%
BELS1£9600-2250¥ B :£92000-1750¥ EWLUHRL:£9150-300¥
7KJT:£9100-600¥ TEEIRE 1£9400-750¥...

Reference Retail Prices for Outdoor Sports Goods in Nepal

Ski boots: approx. ¥1,780-3,060 Full-face ski helmet: approx. ¥460-920
Tent: approx. ¥900-2,500 Sleeping bag: approx. ¥600-2,250
Mountaineering boots: approx. ¥1,750-2,000 Trekking poles: approx. ¥150-300
Crampons: approx. ¥100-600 Camping cookware: approx. ¥400-750...

BarSBraTESExXiE
FH1:£91500-8500¥ TR #B AN : £91500-6500%
£i0A AN :£95000-11500¥ FH0H: ERhFR: £9750-3000¥%
EHHEF R 1£9200-4500¥% WIS 1 £9270-4500¥%...

Reference Retail Price Ranges for Digital Products in Nepal

Mobile Phones: approx. ¥1,500-8,500 Tablets: approx. ¥1,500-6,500
Laptops: approx. ¥5,000-11,500 Speakers (Basic Models): approx. ¥750-3,000
Smart Watches: approx. ¥200-4,500 Security Cameras: approx. ¥270-4,500...

ERRSESERERHFZTESEMN
ERETSIEC:£9300-600¥%  EFEEARIEE:£9250-450
BETRIEG:£9500-1,000¥ BETKIEG:£9400-800¥
EEFEE B8R £93500-6000¥ RZEEAR:£98000-15000¥
BEIEERIZEF 1£91800-2800¥ JSZEFIRIZEFR 1£93500-6000¥%...
Reference Retail Prices for Auto & Motorcycle Parts in Nepal

Motorcycle air filter: approx. ¥300-600 Motorcycle oil filter: approx. ¥250-450
Car air filter: approx. ¥500-1,000 Car air filter: approx. ¥400-800
Motorcycle battery: approx. ¥3,500-6,000 Car battery: approx. ¥8,000-15,000

Motorcycle brake pads: approx. ¥1,800-2,800  Front car brake pads: approx. ¥3,500-6,000

EBaRAEBREESEM
[ 55 1234 :£9400-2000¥ AR AR £9200-3000%
BB 1E M 1200-10000%  KE A4 : £94000-34000¥%

EMEMH: £940-100¥ MR 1 £9250-500¥
L7 1£925-100/%5 T Hi%&:750-2000¥...

Reference Retail Prices for Hardware & Building Materials in Nepal
Kitchen & Bathroom Products: approx. ¥400-2,000 Sanitary Ware & Hardware Fittings: approx. ¥200-3,000 g
Glass, Doors & Windows Machinery: ¥1,200-10,000 Construction Machinery: approx. ¥4,000-34,000
Pipes & Fittings: approx. ¥40-100 Building Materials & Panels: approx. ¥250-500
General Wire: approx. ¥25-100 per roll Tools & Equipment: ¥750-2,000
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10. Reference for Nepal Import Tariffs

e R/RI# O XBLLACIFN 1T, 20 F 2853814 (0%. 5%- 10%. 15%. 25%. 40%. 80%- 130%) , RIS & INIE T3 554, #1F5
KRR 13% 1BEHSE, B0 Bl BHEN. K2R, LT 2 4iReA:

Nepal’ s import duties are levied on the CIF value. The basic tariff rates consist of 8 tiers: 0%, 5%, 10%, 15%, 25%, 40%, 80% and
130%. Additional taxes include a regulatory tax, local development tax, and 13% VAT. Some products are also subject to excise duty and

special fees. Details are set out below:

BE
Tax Rate

BlERE®
Core Applicable Goods

0%

ANB/EREE MIMESEREL m. Bt RINTFEE. BE RMIEFRMR R ARG,
NI B /A B L BTIRAF
Vaccines for human and veterinary use, antisera and other immune biological products, electric energy,
unprocessed wool, salt, uncarded raw cotton, logs, firewood, charcoal, books, periodicals and newspapers for
science and technology or education, etc

5%

B IR BN RAUAN. EI7 23t iRt NEIRE. BT E R ENSF;
YR E BHFEFEIRM

Various types of machine tools, construction machinery, agricultural machinery, medical devices, research
equipment, complete sets of equipment, bicycles, fax machines, etc.;Light industrial raw materials such as raw
animal wool, wool scraps, etc

10%

ER5yrhie) fm AT AL R 2B R RE G092 AERRZE 10%,
2025FE 7 AEE)

Some intermediate goods, basic industrial components, certain agricultural products, etc. (e.g., some frozen
vegetables with a 10% original tax rate, partially adjusted in 2025)

15%

R HIR G SR E R BB FERHE WEEESER 2025 £ EIAZE 30% Fi 20%,
RS R ERE2025F M10% FHZE15%)

Certain finished products, textile fabrics, electronic accessories, etc. (e.g., some mixed spices were taxed at
20% before being raised to 30% in 2025; some frozen vegetables increased from 10% to 15% in 2025)

25%

14D R ZE BEE RETIHR RENL KA. BREE B
MIEmEl RE i, (WiE%E
Buses with more than 14 seats, dump trucks, freight trucks, air conditioners, video recorders, household
dishwashers, clothing, carpets, processed food and beverages, furniture, cosmetics, chemical fertilizers, etc

40%

T/ RIEE AR BB T
Buses with 14+ seats, dump trucks, lorries, air conditioners, video recorders, household dishwashers,
garments, carpets, processed food and beverages, furniture, cosmetics, chemical fertilizers, etc

80%

BoEEm VT ERLF

Some luxury goods, non-essential consumer goods, etc

130%

R EEH B, 2 NRMEEL T

Avery small number of high-tax goods, mostly restricted non-essential items
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11. Warm Tips for Travel in Nepal

OMZRE LEKE, BARZHA LH—EEHER, MERZENEHRNTFHEENAITFRBTEH N ERSITR #E
&, B, R 2ME 5 HERRHIRNARRS, NKRE, RE%;

@IBFMARF N E AR R AT ERRETE, BRI A RSNFE;

GTEReRR, AZBIFEMER, FRURERLAIREHE AN,

@OMRZBELER—, ERIAR, K HWINNZIFESTMEEEY, AUFREEERNEZBX;

G R/RITHRITRY, B R LUESF, BMEZRFNFE 1, 8 E—F “Namaste” (AMETS) BIFT;

©RBRANEEILRRT, ISR R HCFLRBEENRE;

ORZREENRFEETHE HELERR, ERARARARRANMXEZELHR, BERM ZEEF ARED;

®—RRRYL, FE. oI5 LRRE AR, BiRARFE—TEXAR, RSETEEER,

(DFrom a religious perspective, Nepal is the only Hindu country in the world, and many Hindu temples do not allow non-Hindus to
enter. After obtaining permission to enter the temple, visitors must remove their shoes and any leather items on their bodies, such as
belts and leather bags.

2 Please refrain from touching any offerings inside the temple or approaching the believers at the shrine. Please visit the temple in
a clockwise direction.

@ In Nepal, fire is very sacred, so don't throw garbage into the fire.

@Like many South Asian countries, in Nepal, the head is considered very noble and sacred, so don't touch a child's head.

(® When greeting in Nepal, you can shake hands with men, but with women, you should just put your palms together and say
"Namaste".

(® Nepalese people tend to dress conservatively, so ladies should avoid wearing revealing clothing such as tank tops.

@Many tourists like to take photos riding on statues or mythical creatures. Although Nepalese people do not consider this an
offense to the gods, it is still important to respect others' beliefs.

(®Generally speaking, photos are allowed in temples, pagodas, and monuments, but it is best to ask the relevant personnel before

taking pictures and obtain their permission.




(D)

e a/RESE EEALRBE2/NEF 1557 5, BIAL IR AT B R _£10m, BIR/RIEIAN R £72459);

QRHRICBEETIIRE 13°C~26°C, BREFE RiEMRR, B2 FREKIT/ED T AREERK, HERRE;

G BREARMASLE, ARMSSLMLLNLA1:20, BAMREE B AR AN IR 7 Y8t A 55 A
R, 30 VISA (4i=R) SiMasterCard (B FER) , BRIFEZE T —RSRBUH RS ERI3 5% ERFLE;

@HMEEN220—240V, HEERRITHET (BT AREIET , AREEX, RN SREFEIRE.;

GRAERERAEGA00977, IFERIBE S H01, BRIUXKSH61, MFEMEHERBERIRE (VKB ), t
IR R/R E A FH R AT RIiE. EWE, SRt aBiE (B KE 1M/ .

(@ Nepalis 2 hours and 15 minutes behind Beijing time. For example, when it is 10:00 Beijing time, it is 07:45 in Nepal.

(@ The average temperature in Nepal in October ranges from 13°C to 26°C. Days are comfortable and nights are cool, making it the
best season for travel and trekking. Please keep warm due to the large temperature difference between day and night.

® The official currency of Nepal is the Nepalese Rupee. The approximate exchange rate is 1 Chinese Yuan = 20 Nepalese Rupees.
Major shopping malls accept credit cards such as VISA and MasterCard, but usually charge a 3.5% service fee for card payments.

@ The local voltage is 220-240V. Sockets are British and American standard (sometimes referred to as large South African standard)
with two round pins. Adapter plugs will be provided at the exhibition venue.

(® Nepal country code: 00977; Kathmandu area code: 01; Pokhara area code: 61. Please contact your service provider to activate

international roaming (China Unicom and China Mobile only). You may also buy a local SIM card for calls and internet access, or use local

)

phones (international calls: 7 Nepalese Rupees per minute).

@

%?9#*553M%/Regarding Mobile Networks Abroad

FAELSAFEEERFRBERTES WEMEES,
%% AIEBERRFISEITBIE, AERIE, BoIMETRE.

F5iE2 R EHEBIE-R (I -RALI507T) , FRBEMEEIETRER (15-20 A KM),
R TECRRFA ST RIS (HERZRM) , B RENERE,
Method 1: Contact your domestic carrier to activate Nepal voice and data roaming packages.

Pros & Cons: You can use your original number to make and receive calls normally. However, fees are relatively high and mobile data

connections may be unstable.

Method 2: Purchase a local SIM card (approx. ¥50) and activate a 7-day data package (¥15-20).
Pros & Cons: You cannot use your original number to make or receive calls (WeChat remains unaffected). However, fees are low and

the network is stable.



(\@ E{&f}%ﬁ%xm/omemotes

OBETEHITIESVD B SRS EHRYm, URKE;
QOREMRRHRIBES U EHRERTEEN S REER, T 7BEE B EHRETERREEFEFRENTE
AN AEER, BABMAABRERE;
QBIMEBARZAILUEH200007t A RHEFETF 500075k HIR;
@EBEIRS REITIRIZITE, A fH20Rs{F/) 250

(D Please be extra careful with your personal belongings while traveling to prevent theft.

@ Valuables and cash must be carried on your person or deposited in the hotel front desk safe. Do not leave them in your hotel

room, in your luggage, or in the luggage compartment of the bus. the company assumes no liability for any loss.

(® Customs Regulations: Each person is allowed to carry a maximum of 20,000 RMB or the equivalent of 5,000 USD in foreign curren-

cy when leaving the country.

@ If a hotel porter assists you with your luggage, a tip of 20 Rs is appropriate.

+Z BXZRHEA

12. Contact Us

AREH: DHLBAR ERFR R ERAT

=5) &1 010-53682618 L
™ ik http://yscnte.com i <]
oAb AREFRAFRXEFBHK]ISHR28SHETER

f&: mingl3716121266

lyscnte@163.com

Company Name: Yishang Silk Road (Beijing) International Convention & Exhibition Technology Co., Ltd.
WeChat: ming13716121266

Tel: 010-53682618

Website: http://yscnte.com

E-mail: yscnte@163.com

Address:Floor 7, Building 28 Yard 1, Jinghai 5th Road, Beijing Economic-Technological Development Area, Beijing, China

MAZE | 5 sas 8613716121266 chm/china) BEE | g gges +86 15726684231 G ching
Office MrFangMing  +86 13011221288 (Riam/Nepal |ionper TomP | MstiuQing 4977 9713194820 (itiR/Nepal
SNEKED | B x T80 13366179868crmiching | ymoag | R @ +86 15301015533 hmching
E“S;”paa'rfﬁiﬂé’”s MrLivtanWei +977 9713197253 (Bi#/Nepal | project Department| MFH2ne<hec 977 9768131429 =3/ /Nepal
w4k SBKE &t , SEAARER FBRE &+ }
Secretariat Ms.FanYongJun +86 15710070907@]@/%'%) Media Department | Ms.WangXiaoXue +86 13552424912(:‘:/(}1'”3)







